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L'Europa alla portata della vostra impresa.
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COOPERATION PROFILE
Participant information
Please fill the red fields  (mandatory)
	Field
	Description

	Sex
	Male

	Name
	YONG JOO

	Surname
	PARK

	Email
	Admin@coopera.kr

	Role 
	President  of a tour agency

	Mobile during the event
	+39 339 666 2343

	Title
	

	Languages spoken
	Italian, Korean 


Company information

Please fill the red fields  (mandatory)
	Field
	Description

	Company name
	COOPERA s.r.l.

	Country
	Italy

	Web
	

	Address 
	Via Val Maira 6, 20162 Milano

	Phone number
	

	Size
	1 -10

11 – 25

26 – 50

51 – 250

250 +

	Year of establishment
	

	Tipy of organisation
	· Company

· University

· R&D Institution

· Association/Agency

· Authority/Government

· Buyer

· Producer

· Distributor

· Wholesaler

· Retailer

· Designer

· Architect/Engineer

· Contractor
· Other

	Sector
	Retail Sector through Tourism


Cooperation profile: offer
TITLE (mandatory)
	Retail business in South Korea through Korea home shopping network



DESCRIPTION (mandatory)
	The rapid growth of interest in Sicilia in Korea causes also interests of Sicilian products for Korean customers.  Due to the fact that after market liberalization, Korean retail industry has become more consolidated industry. Learning from other successful multinational retailers which have survived in Korea, it is worthy to note that local partnership is the most important factor.



OFFER (mandatory)
	Korean retail industry possesses a competitive structure in both domestic and global market based on the counter active action by each retailer, good partnership on the supply side, effects of diversified retail formats and other attributes related to the people and culture. A competitive market generating from market liberalization has further stimulated the revitalized economic growth. By building a good collaboration with local partner, we are offering Sicilian product sales in Korea through our home shopping network. 



INNOVATIVE ASPECTS AND ADVANTAGES (mandatory)
	Retail sales through the Tourism which means we can arises vigorous movements in Sicilia not only based on retails business but also through the Tourism. 




MARKET

The most relevant market for your product/service (mandatory)
	Retail business through Korean home shopping networks. 



PARTNER SOUGHT
Expertise, TYPE, Country, Role and activity in case of agreement (mandatory)
	Tourism, Retail, Republic of Korea, Tour & Retail Business 



Tipe of CO-OPERATION (mandatory)
	
	Offered
	Requested

	Research co-operation
	(
	(

	Technical co-operation
	(
	(

	License agreement
	(
	(

	Manufacturing agreement
	(
	(

	Sales/Distribution
	(
	(

	Investment/Financing
	(
	(

	Service agreement
	(
	(

	Subcontracting
	(
	(

	Franchise agency agreement
	v
	(

	Outsourcing agreement
	(
	(

	Reciprocal Production
	(
	(
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